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About Yelp Data

Tens of Millions of Users
- 28 Million Monthly Active Mobile App Unique Users
- 37 Million Monthly Average Desktop Unique Visitors
- 44 Million Monthly Average Mobile Web Unique Visitors

214 Million Reviews

- Hundreds of millions of photos, check ins, and other community
contributions
- 6 million reviews in Washington

Millions of Businesses
- Virtually every local business in America is represented on Yelp

Data as of Q2 2020

yelp
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Business Closure Data

Date range
- National business closures: As of August 31, since March 1.

- Washington business closures: As of September 15, since March 1
Any business that opened after March 1 is not included in this analysis.

Closure data collection sources
- Consumers: Can indicate closures in app or on web (logged in or out)
- Business Owners: Can indicate their business is closed in the Yelp for Business App
after claiming their page, as well as in the Yelp app or on web as logged out

Data verification
- Business closures are verified by Yelp’s user operations team before they're
published to the platform
- Data may lag actual closures because of time taken to report and verify
closures
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Business Closure Data Continued

Types of closures

- Temporary: Three indicators
1. Marked as temporarily closed
2. Changed its hours to mark itself as closed for entire days
3. Included the word “closed” in the COVID-19 business updates section of its Yelp

page

- Permanent: One indicator
1. Marked as permanently closed

- Total closures: permanent and temporary closures combined

Business types

- Businesses on Yelp range in size and category
- Everything from the mom and pop breakfast spot, the solo plumber and the chain

retail business are all on Yelp and included in business closure data

- Alltypes of businesses are on Yelp, for example, home, local and professional
services, restaurants, bars, entertainment, beauty, retail and shopping, education,
health and medical, pet services, etc.



Business Type Examples
Y

< Search

< Seafch

Premier Plumbing LUCCA GreatFinds
Yards Bruncheon x * ok k k56 See All 8 [kl (x> 78 See All 91
* W& * 507 See All 410 B

Plumbing, Water Heater Installation/Repair, $$ « Gift Shops

Hydro-jetting Open until 6:00 PM
$$ » American (New), Breakfast & Brunch, Coffee Open 24/7 ® Hours updated 2 months ago

& Tea

Open until 3:00 PM Q 30 K Q @ | [Kef A

® Hours updated 2 months ago

Call View map Website Save Call View map Website Save
N
\ 6l K] B
call View map Website Menu
COVID-19 Updates COVID-19 Updates
"We are OPEN and here for you during COVID-19. -
Please call (206) 279-5880 to schedule your FREE pdated Services
COVID=12 Updates onsite estimate. Thank YOU and stay SAFE!" p _
Posted on March 27, 2020 In-store shopping
Updated Services Response Time Response Rate
+ Delivery + Takeout 10 min 100%

Health & Safety Measures

+ Sit-down dining Based on info from the business and our users
Request a Quote

 Masks required  Staff wears masks
395 locals recently requested a quote

Q & ©®© N = Q & ©®© N = Q & ©®© N =

Search Delivery Me Collections More

\S

Search Delivery Me Collections More Search Delivery Me Collections More
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Consumer Interest Data

Based on viewing a business page, posting photos and

postmg reviews
A few of the many actions people take to connect with businesses on Yelp
- We measure consumer interest in a specific category and location by adding

all consumer actions that were associated with businesses in the given
category and location

Date range
- March 1 through August 31
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Key Closure Data

97,966

Permanently
closed businesses
inthe U.S

As of August 3], Since
March 1

Washington
has the

5th

Highest Closure
Rate in the U.S.

Behind Arizona (4th),
Hawaii (3rd),
California (2nd) and
Nevada (Ist)

As of September 15,
Since March 1

yelp s

Nightlife and
Restaurants

are most
impacted in
Washington

As of September 15,
Since March 1

10



Key Observations

Communication is Key

With changing regulations and operating models
it's important that businesses have various
channels and methods to communicate directly
with their customers

@® Hours updated last week

Q 6l

COVID-19 Updates

Updated services

SR

Among Washington State businesses that were open on March 1. Closures are updated through September 15.

COVID-19 Updates

"We are re-opening for dine-in on June 15th. To
keep you safe we are conducting extra cleaning
between diners and have patio seating available."

Updated Services

+ Delivery Vv Takeout
+ Sit-down dining + Gift cards

Health & Safety Measures
@ From the business

v Staff wears masks

According to 13 users

+ Masks required
According to 14 users
+ Limited capacity + Social distancing
According to 7 users enforced
According to 7 users
V' Staff wears gloves + Hand sanitizer
According to 3 users provided
According to 3 users
V' Sanitizing between
customers
According to 3 users

11
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Key Observations
Business Closures Continue to Increase Nationally
Businesses Still Need (= —
Financial Support B

140K

While we're in the reopening phase
and are beginning the recovery,

Temporary Closures

businesses are still struggling, P
i i e ;
operating at reduced capacity and . e 97,966
hours o °
o -0~ 65,769
Permanent Closures . ———"""
i

20K
April 15 May 15 Jun1s Jul1s Aug 15

Source: Yelp
Chart: The DataFace

Among Washington State businesses that were open on March 1. Closures are updated through September 15. 12



Key Observations
‘ edenhillprovisions « Follow
Eden Hill Provisions

Adapting will be Critical _ ' ®
to Business Survival S <,
- Municipal innovation and '
adjusted rules are important
to help businesses innovate
(ex. slow streets)

- Continued tech adoption will
be important for businesses
owners to reach new
customers and address the

needs of existing customers

edenhillprovisions Coming down to
our Crockett St Dining Plaza? Here's
what to expect:

We have 18 picnic tables and five
tables for two. All tables have been
spaced to offer ample space for
maneuvering in the plaza. There's lots
of hand sanitizer around.

Most tables have umbrellas, but not all.

oQv N
243 likes
AUGUST 30

Add a comment...

e —

(virtual services, video M Y arggmigggrmmmn : -
’ . Lz b SehudNy STREET | cous IS
consultations, reservation Seseaonn SRAETENR |

systems, etc.)

Among Washington State businesses that were open on March 1. Closures are updated through September 15. 13
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National Business Closures

Business closures are increasing
- Permanent closures have been consistently climbing
- Temporary closures declined, but have gradually begun increasing
again

Some sectors are doing better than others
- Home, local, professional and automotive sectors are maintaining a
relatively low closure rate
- Restaurants, bars & nightlife, retail & shopping, fitness and beauty
businesses are undergoing a high closure rate

* All National business closures are as of August 31, since March 1.

15
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National Business Closures

Business Closures Continue to Increase Nationally

180K
Total Closures

163,735
140K

Temporary Closures

100K

60K ______.’ 65,769
Permanent Closures ——
——

-
——
-

20K

April 15 May 15 Jun15 Jul 15 Aug 15

Source: Yelp
Chart: The DataFace

Among U.S. businesses that were open on March 1. National Closures are updated through August 31. 16



Home, local, professional, and auto services

Home, Local, Professional, and Auto Services

National Business Closures

Prove Their Strength Amid the Pandemic

businesses have been staying afloat

IZ =1 business closed per 1,000 businesses since March 1

Restaurants and retail
businesses have been struggling

Lawyers Architects Accountants Women'’s Clothing Pizza Food Trucks

1.6 per 1k businesses 2.0 2.9 24.2 per 1k businesses 25.8 28.1

1] (] (]

Body Shops Towing Contractors

6.3 6.5 6.6

(] (] [ Home Decor Men’s Clothing Gift Shops
29.6 31.3 39.4

Plumbing HVAC Tree Services

6.8 8.0 9.0

| ] [ 1 (I | LI

Auto Repair Landscapin, Roofin, Breakfast

9.1 P 9.5 ping 9.9 8 Sandwiches Burgers and Brunch

[ | [ [ 55.3 56.0 56.8

Source: Yelp
Chart: The DataFace

Among U.S. businesses that were open on March 1. National Closures are updated through August 31.

yelp:
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National Business Closures

Restaurants and Retail Continue to Struggle

Restaurants
32,109 Total Closures

Shopping & Retail
30,374

Beauty & Spas
16,585

Bars & Nightlife Ejtness
6,451 6,024

57%
46%

39% 42%
Temporary Closures

Source: Yelp
Chart: The DataFace

Among U.S. businesses that were open on March 1. National Closures are updated through August 31. 18
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Washington State Business Closures

5 4975 (3.062

Highest Closure Total closed Permanently
Rate in the U.S. businesses in the closed
state businesses in the
Behind Arizona (4th), state
Hawaii (3rd), A
. . s of September 15,
California (2nd) and Since March 1
Nevada (’St) Ince Marc 62% of closed
businesses are closed
permanently

Among Washington State businesses that were open on March 1. Closures are updated through September 15. 20
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Most Impacted Business Categories in Washington

The number of businesses permanently closed out of 1,000 in each category

35 31 23 22

Nightlife| | Restaurants Food Fithess

23 16 14 13

Beauty Event Planning | | Hotels and

Shopping | | ., Spa and Services Travel

Among Washington State businesses that were open on March 1. Closures are updated through September 15. 21
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Most Resilient Business Categories in Washington

The number of businesses permanently closed out of 1,000 in each category

6 6
5 Professional 6 Health and

Real Estate Services Education Medical

8 9 10

Home Services Pet Services Local Services

Among Washington State businesses that were open on March 1. Closures are updated through September 15. 22
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Washington State Business Closures By Metro

Permanent closures per 1,000 businesses since March 1

Closures per 1,000 Businesses Bellingham
4 [ 11 ~

Insufficient Data A > Mount Vernon-Anacortes

Oak Harbor 8.8

54

Port Angeles

9.0 Spokane-Spokane

Seattle-Tacoma- Wenatchee Valley

Bellevue 5.7 g
10.7 2

Bremerton-Silverdale

Aberdeen 404 Ellensburg

7.6 8.8 Othello

Olympia- 5.5 Pullman
Tumwater — 6 _6

Centralia

Kennewick-Richland

Longview 6.4
52

Vancouver

/107

94% of all businesses in the state are
situated within the colored areas

Source: Yelp
Chart: The DataFace

Among Washington State businesses that were open on March 1. Closures are updated through September 15. 23
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Consumer Interest Changes in Washington State

While consumer interest is still down across most industries, some businesses are
recovering faster in Washington State compared to the national average

== Consumer Interest in Washington Consumer Interest in U.S.
Home Services Professional Services Local Services
+11% +7% +1%
0% 0%

/ ~ — O%\_/___——_

-90%

-90% -90%
Mar Aug Mar Aug Mar Aug
Consumer Interest is up 11% Consumer Interest is up 7% Consumer Interest is up 1%
points for home services in points for professional services point for local services in
Washington compared to the in Washington compared to the Washington compared to the
national average national average national average

Shows year-over-year change in monthly consumer actions (page views, reviews, photos), by root category, for March-August 2020, for U.S. and
Washington state. 25
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Consumer Interest Changes in Washington State

Meanwhile some industries are recovering slower in Washington State compared to the
national average

== Consumer Interest in Washington Consumer Interest in U.S.
Financial Services Shopping Pets
-10% -9% -9%
0% 0% 0%
-90% -90% -90%
Con\zumelr Inter 93}‘ IS d?W” Consumer Interest is down Consumer Interest is down
10% points for financial 9% points for shopping in 9% points for pet services in
Sservices in Wash/ngton Washington compared to the Washington compared to the
compared to the national national average national average

average

Shows year-over-year change in monthly consumer actions (page views, reviews, photos), by root category, for March-August 2020, for U.S. and

Washington state. 26
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Consumer Interest Changes in Washington State

Industries are recovering slower in Washington State compared to the national average

== Consumer Interest in Washington

Restaurants

-8%
0%

—~—

Mar Aug

-90%

Consumer Interest is down
8% points for restaurants
in Washington compared

to the national average

continued...

Food
-7%
0%
-90%
Mar Aug

Consumer Interest is down
7% points for food in
Washington compared to
the national average

Consumer Interest in U.S.

Event Planning & Services

-7%
0%

N~ ——

Mar Aug

-90%

Consumer Interest is down
7% points for event planning
and services in Washington

compared to the national
average

Shows year-over-year change in monthly consumer actions (page views, reviews, photos), by root category, for March-August 2020, for U.S. and

Washington state.

27
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Consumer Interest Changes in Washington State

Industries are recovering slower in Washington State compared to the national average
continued...

== Consumer Interest in Washington

Hotels & Travel

-7%
0%

o \/

Mar Aug

Consumer Interest is down 7%
points or hotels and travel in
Washington compared to the

national average

Shows year-over-year change in monthly consumer actions (page views,

Washington state.

Consumer Interest in U.S.

Nightlife

-5%
0%

. \/

Mar Aug
Consumer Interest is down 5%
points for nightlife in
Washington compared to the
national average

reviews, photos), by root category, for March-August 2020, for U.S. and

28



How Businesses are
Adapting



Customer Communication in Uncertain Times

Personalized Message

Includes a posted date, demonstrating

recency of information

11,979

Businesses in Washington have
activated the free banner to
communicate a personalized
message to their customers

COVID-19 Updates

"We are re-opening for dine-in on June 15th. To
keep you safe we are conducting extra cleaning
between diners and have patio seating available."

Updated Services

v Delivery v Takeout
+ Sit-down dining v Gift cards

Health & Safety Measures
@ From the business

COVID-19 Updates

\ccording to 7 users

Vv Staff wears gloves

Updated services \ccording to 3 users

Vv Sanitizing between
customers
According to 3 users

Data as of September 24, 2020.
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Washington Businesses are Updating their Services

Updated Services
- Brings a business’s existing and new operating [ o -
model front and center for consumers -l AL

COVID-19 Updates

"We are re-opening for dine-in on June 15th. To
keep you safe we are conducting extra cleaning
between diners and have patio seating available."

Businesses in Washington offer

More than More than More than
Updated Services
. . . Health & Safety Measures

Takeout Delivery Outdoor Dining © romisiusies

More than More than More than & cxfmie
14K 3K 6K

Virtual Service Contactless Curbside
Offe rn g Del Ve ry P IC kU p Data as of September 24, 2020.
(consultations, tours, classes,

31
performances)
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Washington Businesses are Prioritizing Health &

Safety During Reopening

® Health & Safety Measures

Allows business owners to effectively
communicate the health & safety precautions
they’re taking during the reopening phase

- Enables consumers to verify the health & safety
measures for the community

17,425

Businesses in Washington state
have selected at least one business
feature on Yelp specifically related

to COVID-19 health & safety

COVID-19 Updates

"We are re-opening for dine-in on June 15th. To
keep you safe we are conducting extra cleaning
between diners and have patio seating available."

Updated Services

v Delivery v Takeout
+ Sit-down dining v Gift cards

Health & Safety Measures \

@ From the business

COVID-19 Updates

Data as of September 24, 2020. 3
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Most Popular Health and Safety Precautions in yew

Washington

Nearly More than More than
10K 9.5K 9.5K
Businesses have Businesses have indicated ~ Businesses have
indicated they require they require customers to indicated they enforce
staff to wear masks wear masks social distancing
Nearly More than
Businesses have Businesses have
indicated they sanitize indicated they offer
between customers outdoor seating

Data as of September 24, 2020. 33
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Least Popular Health and Safety Precautions in yew

Washington

More than Nearly More than
6K 4.5K 3K
Businesses have Businesses have Businesses have
indicated they offer indicated that indicated they offer
contactless payments employees wear gloves contactless delivery
More than More than
3K 2.5K
Businesses have indicated Businesses have
they conduct indicated they have
temperature checks limited capacity
upon entry

Data as of September 24, 2020. 34
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