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Why the Tourism Industry Matters in 
W hiWashington

• Tourism can help Washington recover from theTourism can help Washington recover from the 
economic downturn 

• $15 7 billion in direct travel spending$15.7 billion in direct travel spending

• 150,000 tourism‐related jobs

$1 billi i d l l i h i• $1 billion in state and local taxes = without tourism, 
additional $400 in annual taxes per WA family

Data from 2008p annual CTED Travel Impacts and Visitor 
Volume report, prepared by Dean Runyan Associates.



Washington State Tourism OfficeWashington State Tourism Office

• Total 2009 annual budget: g
approximately $7 million

• Eight FTEs Advertising, 
$2 100 000

Admin, 
$1,100,0002010, 

$315,000

• Relative to other Western 
States:
• California ‐ $57 9M

Intl Travel 
d

$2,100,000Grants, 
$150,000

California  $57.9M

• Arizona ‐ $22.4 M

• Nevada ‐ $19.3 M

Trade, 
$480,000

Other 
Marketing, 

R h

PR, $550,000

Web, 
$1 052 000

• Utah ‐ $16.3 M

• Oregon ‐ $11.1 M

• Idaho $7 9 M

g,
$1,076,000

Research, 
$257,000

$1,052,000

• Idaho ‐ $7.9 M



Washington State Tourism CommissionWashington State Tourism Commission
• DMOs

• Kim Bennett, SW WA

• Lodging

• Clint Campbell, Campbell’s Resort Lake 
• Katherine Kertzman, Seattle So’side

• Kris Watkins, Tri‐Cities

• Travel/Transportation

Chelan

• Dennis Clark, Fairmont Olympic

• George Schweitzer, Red Lion Hotels
• Rick Meadows, Holland America 

• Brad Walker, Alaska Airlines

• Legislative

• Arts / Attractions / Recreation

• Michael Campbell, NWMA

• Leonard Forsman Suquamish Tribe • Rep. Barbara Bailey

• Rep. Fred Finn

• Sen. Mike Hewitt

b

• Leonard Forsman, Suquamish Tribe

• Sandy Ward, Future of Flight

• Food / Beverage / Wine

• Sen. Ken Jacobsen

• CTED

• Larry Williams, Interim Director

• Chad Mackay, Mackay Restaurants

• Duane Wollmuth, Three Rivers Winery

• WSCTC

• Frank Finneran, CEO

Note: underlined names indicate co-chairs



Program Updates: AdvertisingProgram Updates: Advertising

• 2008 spring/summer print and interactive ad campaign
• 126 co‐op ads sold / over $350,000 generated
• ROI study on 2008 campaign completed ‐ shows $11/$1 
tax returntax return

• 2009 spring/summer ad campaign
• 15 publications between March – July, 2009
• Potential $490,000 in co‐op advertising
• Additionally:  regional radio and on‐line pay‐per‐click

ll• B‐roll project
• Over 700 high definition video clips featuring destinations, 
attractions and businesses throughout the state



2009 Advertising Campaign
Example of print ad with co‐op



ublic Relations: Recent Media Placementsublic Relations: Recent Media Placements



ublic Relations: Recent Media Placementsublic Relations: Recent Media Placements



xperienceWA.comxperienceWA.com

nhanced, contemporary 
iesign

mproved navigation
hcher content

eta‐tested
W biWebinars
Online feedback form

mproved search enginemproved search engine 
ptimization (SEO)
ew events calendarew events calendar



esearch Projectsesearch Projects

• 1991‐2007 County Travel Impact Study ‐ Completed and posted

• 2008p Statewide Travel Impact Study – Completed Jan. 2009

• 2008 Advertising Evaluation and Web Impact Study ‐ Completed Jan. 
20092009

• 2007 Washington Visitor Profile Report – Completed, under review 

• Room Sales Analysis (Lodging Tax Analysis) ‐ Posted every four monthsoo Sa es a ys s ( odg g a a ys s) osted e e y fou o t s

• Travel Planner Qualitative Research Findings, 2008 – Completed and 
posted

• Canadian Travel Study – Completed and posted

• Smith Travel Report for Washington – Posted monthly



roduct Developmentroduct Development

• Support development of niche marketsSupport development of niche markets

• Develop themed itineraries

• Statewide scenic byways• Statewide scenic byways

• Watchable wildlife/nature‐based tourism

• Central Cascades Geotourism Mapguide project

• Northwest tribal tourism



ample Itineraryample Itinerary



nternational Sales & Marketingnternational Sales & Marketing

Working with partners across WashingtonWorking with partners across Washington

The UK, Germany, France, BeNeLux, Japan, China

Strong presence at major trade showsStrong presence at major trade shows

New product development

Media and operator familiarization tours 



nternational Representationnternational Representation

France: Express Conseil
ith S ttl ’ C ti d Vi it B d th P t f S ttl• with Seattle’s Convention and Visitors Bureau and the Port of Seattle

Germany: Wiechmann Tourism
• with Oregon Tourism Commission

U.K.: First Public Relations
• with Seattle’s Convention and Visitors Bureau and the Port of Seattle

Benelux: BuroSix Public RelationsBenelux: BuroSix Public Relations   
Japan: Advance International
• with Seattle’s Convention and Visitors Bureau and the Port of Seattle

China:  i‐2‐i Media Group
• with Seattle’s Convention and Visitors Bureau and the Port of Seattle



ommission Key Accomplishmentsommission Key Accomplishments

OrganizationOrganization

Six‐year strategic tourism plan

Biennial marketing planBiennial marketing plan

Competitive grant program

Official state travel planner

Public‐private match

Annual report to the Legislature



NEW! ‐ Travel Planner 2009

erience Washington – The Official State Travel Planner

50,000 copies

ew!  Electronic online edition

Multilingual online versions
French, Spanish, German and Japanese

rint and web integrated marketing



NEW! ‐ Competitive Grant ProgramNEW!  Competitive Grant Program

To enhance local efforts that support tourism‐related pp
activities

Local governments, non‐profits, Federally recognized 
t ibtribes

Dollar for dollar match
• Min grant award: $5 000• Min. grant award: $5,000

• Max. grant award: $25,000

Total grant awardsTotal grant awards
• July 2008 – June 2009 = $150,000

• July 2009 – June 2010 = $250,000



HANK YOU!HANK YOU!

For further information, please contact:

Marsha Massey, Executive DirectorMarsha Massey, Executive Director

Washington State Tourism

Email:  MarshaM@cted.wa.gov

Ph 360 725 4172Phone:  360.725.4172


