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Why the Tourism Industry Matters in
Washington

» Tourism can help Washington recover from the
economic downturn

» $15.7 billion in direct travel spending

» 150,000 tourism-related jobs

» S1 billion in state and local taxes = without tourism,
additional S400 in annual taxes per WA family

Data from 2008p annual CTED Travel Impacts and Visitor @ CTED | e,

Volume report, prepared by Dean Runyan Associates.



Washington State Tourism Office

 Total 2009 annual budget:
approximately S7 million Admin,

 Eight FTEs $315,000

» Relative to other Western Grants,
States:

2010, $1,100,000

Advertising,
$2,100,000

$150,000

Intl Travel

California - S57.9M Trade

Arizona - $22.4 M $480,000 PR, $550,000

Nevada - $19.3 M Mgi’;‘:ﬂg Web,

’  Research, $1,052,000
Utah - $16.3 M 31,076,000 ¢, 000
Oregon-S11.1 M
Idaho - S7.9 M

CTED Community, Trade and
Economic Development



I Washington State Tourism Commission

Lodging

* Clint Campbell, Campbell’s Resort Lake
Chelan

« Dennis Clark, Fairmont Olympic

» George Schweitzer, Red Lion Hotels
Arts / Attractions / Recreation

*  Michael Campbell, NWMA

* Leonard Forsman, Suquamish Tribe

« Sandy Ward, Future of Flight
Food / Beverage / Wine

« Chad Mackay, Mackay Restaurants

* Duane Wollmuth, Three Rivers Winery
WSCTC

* Frank Finneran, CEO

Note:

« DMOs
* Kim Bennett, SW WA
« Katherine Kertzman, Seattle So’side

« Kris Watkins, Tri-Cities

Travel/Transportation
« Rick Meadows, Holland America
- Brad Walker, Alaska Airlines

Legislative

* Rep. Barbara Bailey
* Rep. Fred Finn

« Sen. Mike Hewitt

» Sen. Ken Jacobsen
CTED

e Larry Williams, Interim Director

Q CTED l Eummm_lfte;. Tr;‘lrdc and
. . . . nomi ment
underlined names indicate co-chairs s



Program Updates: Advertising

2008 spring/summer print and interactive ad campaign
» 126 co-op ads sold / over $350,000 generated

* ROI study on 2008 campaign completed - shows $11/51
tax return

» 2009 spring/summer ad campaign

15 publications between March — July, 2009

» Potential $490,000 in co-op advertising

« Additionally: regional radio and on-line pay-per-click
 B-roll project

e Over 700 high definition video clips featuring destinations,
attractions and businesses throughout the state

CTE D Community, Trade and
Economic Development



2009 Advertising Campaign

Example of print ad with co-op

WASHINGTON STATE

Where will youy story begln 7

Seattle’s Pike Place Markat

SHOHOMISH COUNTY WD 0D
WASHINGTON STATE Just mirutes atlle, i North

Fs like L‘aémy @ gigartic vacation happy pill.

experiencewa.com experience :.com

CTE D Community, Trade and
Economic Development



ublic Relations: Recent Media Placements
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50 Americant
No Crowd‘_

i
iagg%loa'l"!d State Park,

tay on this one-acre, two-campsite
e elbow of the Salish Sea, only if yo
man- or wind-powered means, so
hbors are kayakers, not power-
ampsites, $9; parks.wa.gov). Catch

”~

aways.
[o S'h'gsstore Fun.

>Green River Gorge,
> Washington
. ¥ From Seattle, head southeast and pick up
d Route 169 to Enumclaw-Franklin Road. Five
o | miles down, you'll find some unmarked
trailhead gates. See the gate leading toward

; | the power lines? That'sthe Mercury Mine
from Anacortes to Friday Harbor P v
; wsdot.wa.gov/ferries). Dna:e toirt : trail. It drops you at the edge of the Green
l'oche Harbor and rent a sea kayak w2 River Gorge, a 300-foot-deep gash. It’s only

»| 27 miles from the city, but you wouldn’t

slandoutfitters. for th
i U et on) [or e ey know it from the Class IV whitewater (River

mile trip to Posey, and watch out for

>Shi Shi Beach, Washington

To reach the end of the country, you have

to walk a plank—a three-mile wooden foot -
bridge that starts on the Makah reservation,
2.5 hours northwest of Seattle on Highway
112. Buy wine before entering the reservation,
which is dry, and buy a seafood-harvesting
tag once you're there (try Washburn’s General
Store, in Neah Bay). Park at the trailhead just
before the fish hatchery on Route 112, walk
down the footbridge, switch back a few times
through the mud, and there it is: the most
northerly tip of Olympic National Park, a

two-mile-long beach broken up by tall black
sea stacks (wilderness permits, nps.gov/olym).
Your neighbors are smart surfers who’ve come
for Makah Bay's six-foot swells.

. ion; ri ion. and ol
e e A Recreation; riverrecreation.com) and old




ublic Relations: Recent Media Placements

SN Home. | M

@) msnbc featuring Today Show = MNightly News = Dateline » Meet the Press

Travel / peals BudgetTravel

Categories 0 Oregon and Washington getaways, from $69

U5 news : Bottle your own wine, hike the foothills of Mount Rainier, golf and more

World news [H]

Politics D Slide show
Business &}
Sports [¥]

Enter(a]nmem o]
Health [

Tech & science [

Travel [+
The Emerald City
News - Surrounded by water
Tips I and mountains, Seattle’s
a trend-getting, high
Destinations e tech, artety city that
glows year-round.
Deals B Tim Thompson
Seagonal v The majestic Mount Rainier watches over pleasure boats on




xperienceWA.com

yhanced, contemporary
Sign

\proved navigation

cher content
ta-tested

Webinars

Online feedback form

\proved search engine
ytimization (SEO)

oW events calendar




esearch Projects

* 1991-2007 County Travel Impact Study - Completed and posted
« 2008p Statewide Travel Impact Study — Completed Jan. 2009

« 2008 Advertising Evaluation and Web Impact Study - Completed Jan.
2009

« 2007 Washington Visitor Profile Report — Completed, under review
» Room Sales Analysis (Lodging Tax Analysis) - Posted every four months

* Travel Planner Qualitative Research Findings, 2008 — Completed and
posted

« Canadian Travel Study — Completed and posted
* Smith Travel Report for Washington — Posted monthly



roduct Development

Support development of niche markets

Develop themed itineraries

Statewide scenic byways

Watchable wildlife/nature-based tourism

Central Cascades Geotourism Mapguide project

Northwest tribal tourism



ample ltinerary

WASHINGTON STATE COASTAL WATERWAYS

MARITIME HERITAGE - A NAUTICAL ADVENTURE

Maritime Heritage

A NAUTICAL ADVENTURE

'With hundreds of miles of Pacifs i

has arich and

heritage. Immerse yourself in history at the Naval Memorial Museum in Bremerton,
the Westport Maritime Museum and the Odyssey Maritime Discovery Center in Seattle,
Then get the hands-an nautical experience by helping to build a canoe or riding in one
of the historic, restored sailboats at the Center for Wooden Boats.

Day I: Seattle

Day 2: Seattle - Long Beach via Raymond & liwaco (170 miles)
Day 3: Long Beach - Gig Harbor (150 miles)
Day 4: Gig Harbor - Port Tawnsend (70 miles)
Day 5: Port Townsend - Seatthe {60 miles)
{Via Anacortes 120 miles)

DAY ONE:

Seattle

Center for Wooden Boats: Seattle
offers a haven for wooden boatbuilding
th is, where boating af i
and beginners alike can learn the art
of boatbuilding and ride on & restored
vessel in the same day. The Center for
Wooden Boals is also home to the newly
restored Pirate, the best wooden racing

baat in its class.

Northwest Seaport Maritime Heritage
Center: Boat lovers should chech out
Swiftsure, ane of five restored vessels at
the Norfhwest Seaport Maritime Heritage
Center. Vs one of the oldest lightships n
the country, and the only vessel to camy
Ier original steam engines. Four other
beautiful, fully restored boats call the
center their home.

Museam: This quiet fittle museum on
Lake Union is home lo a compilation of
more than 50 years of the Puget Sound
Maritime Historical Society's relics. The
museum offess lectures on the Puget
Sound's history and dozens of exhibits
from photographs o marine art,

OPTIONAL: Skansonia: The Skamsonia
is & 164-foot historic car ferry built in
1928, and rests at a picturesque dock
on the Seattle waterfront The ferry was
refurbished to host parties, and is now
open for viewing, corporate events and
even weddings,

Ddyssey Maritime Discovery Center:

Klondike Gold Rush National Histaric
Park: Tens of thousands of gold miners
descended wpon Seattle in 1897 to take
i i & gobd strike at the Klandik
Gold Fields in Canada. The ensuing
chaos brought millions of dollars to the
city’s econamy, and now, an unusual and
historical exhibit in Pioneer Square.

An impressove variefy of restored vessels  Dvernight: Seattle
are on display at the Odyssey Maritime
Discovery Center. Leam how to use

icat i on board, DAY TWO:

understand how fish are caught and
processed, and take part in various
hands-on exhibits focusing on the history
of Seattle’s waterfront.

Museum of History & Industry: Don't
miss the Museum of History & Industry on
youur way through Seattle. The collection
includes some 1.5 million photos among
dozens of exhibits documenting the
history of the Pacific Northwest. Take a
mini tour of some remarkable artwork
and learn about Pacific Northwest history
dating back to 1911.

Kent - Olympla - Long Beach

Hydroplane & Raceboat Museum: Visit
the nation's only museum dedicated
solely to powerboat racing in Ment, 20
miles south of Seatile. Established
in 1983, the Hydeoplane & Raceboat
Museum features a collection of vintage
hydroplanes, stories of famous drivers,
and more than 200 hours of film. The
museum is also a fully functional boat
restoration shop, where seven of the most
famous Gold Cup winners were repaired
N full running condition,

Sand Man, Dlympia: The Puget Sound is
renowned for its tugboats’ work since the
19th century, and Olympia’s Sand Man is
noe exceplion. The 59-fool vessel made
ineesing history when a 50
engine was installed. making Samd
Man one of the first gasoline-powered
tugbaats in the United States.

Willapa Seaport Museum: Visit this
treasure trove of maritime history in
Raymond, with its displays on tughoats,
the U5, Lighthouse Service, the U 5. Life
Saving Service, the Meschant Marine and
the Great White Fleel, Also, learn about
the Spanish Amenican War, LS. Marine
Corps and Nawy from cobonial times fo
WWI, And there's Piracy, too,

Pacific County Historical Society and
Museum: Housed in a quami building
in South Bend, the collections inclde
some 10,000 photos, a lbeary of 300
jpublished histarical volumes, and nearly
1500 historical and natural history
ohjects. Collection categories include
natwal history, local Indian history,
transporfation,  natural  resources,
maritime, and cultural history,

Columbia Pacific Heritage Museum,
Follow in the footsteps of Amencan
explorers Lewis and Clark as you walk
through the Columbia Pacfic Heritage
Museum. Its exhibits cover the fishing
industry and sea-going ftradifions of
local culture in Iwaco, once home to
some of the most dangerous waterways
for explorers in the United States.

Overnight: Long Beach

© 2008 Tourism Office of the

| 360.725.4100 |

- ]



iternational Sales & Marketing

Working with partners across Washington

The UK, Germany, France, BeNelux, Japan, China
Strong presence at major trade shows

New product development

Media and operator familiarization tours



iternational Representation

France: Express Conseil I I

« with Seattle’s Convention and Visitors Bureau and the Port of Seattle
Germany: Wiechmann Tourism —

» with Oregon Tourism Commission
U.K.: First Public Relations ——

» with Seattle’s Convention and Visitors Bureau and the Port of Seattle

Benelux: BuroSix Public Relations

Japan: Advance International | @

« with Seattle’s Convention and Visitors Bureau and the Port of Seattle

China: i-2-i Media Group

« with Seattle’s Convention and Visitors Bureau and the Port of Seattle




ommission Key Accomplishments

Organization

Six-year strategic tourism plan
Biennial marketing plan
Competitive grant program
Official state travel planner
Public-private match

Annual report to the Legislature



EW! - Travel Planner 2009

erience Washington — The Official State Travel Planner

The Offtelal
WASHINGTON STATE
SO;OOO Copies N Jravel Planner 2008

ew! Electronic online edition

lultilingual online versions

French, Spanish, German and Japanese

rint and web integrated marketing




EW! - Competitive Grant Program

To enhance local efforts that support tourism-related
activities

Local governments, non-profits, Federally recognized
tribes

Dollar for dollar match

« Min. grant award: $5,000

» Max. grant award: $25,000
Total grant awards

« July 2008 — June 2009 = $150,000
« July 2009 — June 2010 = $250,000



HANK YOU!

For further information, please contact:
Marsha Massey, Executive Director
Washington State Tourism
Email: MarshaM@cted.wa.gov
Phone: 360.725.4172




